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This article is devoted to the study of linguistic features of lecture texts based on the discussion of
popular issues in technology, entertainment and design (TED TALKS). Lectures in the TED TALKS format are
short oral presentations by an expert on a given topic with the purpose of forming ideas, thoughts, views on a
scientific problem. To achieve this goal, speakers use linguistic means that influence the audience.

The study relevance is stemmed from inexhaustible interest in personal development on the part of both
the speaker and the listener in the era of digital globalization. The study purpose is to analyze the linguistic
features of speech techniques used in oral speeches of speakers.

The study objectives are to consider the main linguistic strategies of persuasion, analyze rhetorical
devices, and the meaning of narrative structures. The material for the study was videos in English. The videos
were selected using a continuous sampling method for the relevant period from October 2024 to March 2025
on the official TED website (www.ted.com).

Based on the analyzed videos, it was revealed that emotionally charged vocabulary, metaphors,
rhetorical questions, anaphora, parallelism and gradation are used for a successful speech. The practical
significance of this study lies in the application of its analytical findings to language learning and teaching for
the development of argumentation and persuasion skills, as well as to other areas of activity involving
communication.
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TED TALKS ®OPMATbIHOAFbI COUNEY MOTIHAEPIHIH TINAIK EPEKLUENIKTEPI

bekbocbiHosa . T.* — gunionoaus FeiribiMOapbIHbIH Mazucmpi, Axmem batimypcbiHynbl ambiHOarbl ¢hu-
J10/102US1 XKoHe npakmukarbiK JIUH28UCMuUKa KaghedpachiHbIH OKbimyuibickbl, Kocmaral eHipsik yHU8epcimiHiH
KocmaHat K, Kazakcma-.

Paduyk O.A. — ¢burionoaus FbiribiMOapbIHbiH KaHOUOambl, oUIIONI02Ust XXOHe rpakmukKasbiK JTUH28UCMU-
Ka KaghedpachiHblH afa OKbimyuwbicbl, Axmem balmypceiHynbl ambiHOarbl KocmaHal eHipnik yHusepcimi,
KocmaHau K, Kazakcma-.

Owmaposa 3.K. — nedazoeuka fblribiMAapbiHbIH Ma2ucmpi, ¢husionoausi XeHe npaxkmukaribiK JIUH28uCmu-
Ka KaghedpacbIHbiH ara OKbimyubicbl, Axmem balmypcbiHyribl ambiHOarbl KocmaHal eHipriik yHugepcimi,
KocmaHau K, Kasakcma-.

Jlanwura H.B. — cpunonoausi feinbiMdapbiHbIH Ma2ucmpi, hurionoausi XeHe rnpakmukasbiK TUHaeucmu-
Ka kaghedpachblHbiH ara OKbimyuwbicbl, Axmem balmypcbiHyibl ambiHOarbl KocmaHal eHiprik yHusepcimi,
Kocmarnali K, KazakcmaH.

byn makana mexHonozausidarbl OlibiH-caybik neH dusalHOarbl (TED TALKS) maHbiman macenenepdi
markbinay HezidiHoe Oapic MamiHOepiHiH mindik epewenikmepiH 3epmmeyeze apHanraH. TED TALKS ¢popma-
mbiHOarbl nekyusinap 6yn feinbiMu Macesnie 6olbiHwa udesinapObl, olnapObl XeHe Ke3kapacmapOobl
Kanbinmacmbipy MakcambiHOa bepineeH makbipbin 6olibiIHWa capanuwaHblH Kbickawa aybi3wa basH0ama-
napbl. ©3 MakcammapbiHa Xemy ywiH ceuneywinep ayoumopusira acep ememiH mindik Kypandapobi
rnatidanaHaosl.

3epmmeydin esekminiai yugpbik xahaHdaHy 0sypiHOe celineyuwiHiH 0e, mbIHOaywbiHbIH 0a myJrira-
JibIK Oamyra OeeeH capKbi/IMac Kbi3blfyWblblifbiIMeH 6aliaHbicCmbl.

byn 3epmmeydiH makcamai - weweHOepdiH aybi3wa celneyiHoe KondaHanamelH celiiey macindepiHiv
mindik epekwenikmepiH manday. S3epmmeydiH makcamsbi ceHOipydiH Hezi3ai nuHaeucmuUKasblK cmpameaus-
napbiH 3epmmey, pumopukarbiK 30icmepdi xxeHe 6asiHOay KypbIMOblriapbiHbIH MafblHacklH manday 60sbin
mabsinadsl. 3epmmeyae apHanFaH Mamepuar afbinubiH miniHdeai 6etiHeriep 60ndbi1. belHenep TED pecmu
geb-calibimbiHOa (www.ted.com) 2024 XbinlbiH Ka3aHbiHaH 2025 XbindbiH Haypbi3biHa OeliHai muicmi
Ke3eHee y30iKci3 ipikmey adici apKbiribl maHOanobl.
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TaHOanraH b6eliHemamepuandap HeezidiHOe amMouuoHandbl Nekcuka, mMemocgbapanap, pumopukarbik
cypakmap, aHagopa, napasnnenusm xeHe epadayus commi npe3eHmauyusi yWiH KorndaHanambiHbl aHbIKmari-
Obl. byn 3epmmeydiH npakmukarsiblK MaHbI30blbIFbI manday HomuxesnepiH 3epmmeyde KondaHyda, daner-
Oey xoHe ceHOipy OardblnapbiH 0aMbimy YWiH OKbimyda, COHbIMEH Kamap KapbiM-KambiHacKa KambiCmbl
backa Oa Kbiamem cananapbiHOa Hezi30es2eH.

TyiiiHdi ce30ep: ceHOipy; mynranblKk 0amy; Kenwlinik andbiHOa ce3 celiniey; pumopuKarsbiK XoHe
cmusiucmukarbiK Kypanoap.

NNHMBUCTUYECKUE OCOBEHHOCTU TEKCTOB BbICTYMMEHUA B ®OPMATE TED TALKS

BekbocbiHoga . T.*— Maaucmp ¢hunionoa2udeckux Hayk, npernodasamerib kaghedpb! ¢hunonoauu u npakx-
mudeckol nuHesucmuku, KocmaHalickuli peauoHasrbHbIl yHUgepcumem umeHu Axmem balmypcbiHyrbl,
2. Kocmanali, Pecnybnuka Kazaxcmar.

Paduyk O.A. — kaHOUOam cburnonoaudeckux Hayk, cmapuwuli npenodasamersb Kaghedpbl churonoauu u
npakmu4yeckol JnuHagsucmuku, KocmaHalickuli peauoHarnbHbili yHUgepcumem umeHu Axmem balimyp-
cbiHynbl, 2. Kocmanal, Pecnybnuka Kazaxcmar.

Owmaposa 3.K. — mazucmp nedazozauyeckux Hayk, cmapwud rnpernodasamersib kaghelpsbi ¢hunionoauu u
npakmuyeckol nuHagucmuku, KocmaHalickuli peauoHarnbHbIli yHusepcumem umeHu Axmem balimyp-
cbIHynbl, 2. Kocmanal, Pecnybnuka Kazaxcmar.

Jlanwura H.B. — masucmp ¢punonoaudeckux Hayk, cmapuwul npernodasamerb Kkaghedpb! ¢hunonoauu
u npakmudeckol rnuHeeucmuku, KocmaHalckul peauoHanbHbIl yHuUgepcumem UMeHU Axmem
BatmypceiHynel, 2. Kocmarat, Pecnybnuka Kazaxcmar.

[aHHasi cmambsi nocesiuweHa uccriefo8aHUK JIUH28UCMUYECKUX OCObeHHocmel mekcmos nekuyud,
OCHOBaHHbIX Ha 0bCY)XOeHUU rornysipPHbIX 80MPOCO8 8 MeXHOI02UU, pa3dsredyeHuu u dusatiHe (TED TALKS).
Jlekyuu e gpopmame TED TALKS npedcmasnsiom cobol Kpamkoe yCmHOe 8biICmyri/ieHUe 3Kcriepma o
3adaHHOU memamuke C uesnbio ¢hopmuposaHusi uded, mbicriel, 83215008 Ha Hay4yHyro npobnemy. [ns
docmuxkeHuUs1 nocmaessieHHoU yesu opamopbl UCMOob3ym fTuHesUucmuYeckue cpedcmeaa, 8osdelicmsyroujue
Ha aydumoputo.

AkmyarnbHocmb ucciedo8aHuUs 8bi38aHa HeUCCsIKaeMbIM UHMEPECOM JIUYHOCMHO20 pa3sumusi Kak co
CMOPOHbI Opamopa, mak u crywamerns 8 apy yugpoeol anobanuszayuu. Llens daHHo20 uccriedogaHusi
3aknoyaemcsi 8 momM, Ymobbl rpoaHanu3uposams JIUH28UCMUYECKUEe OCOBEHHOCMU pedesbiX MpuemMos,
MPUMEHSIEMbIX 8 YCMHbIX 8bICMYNIEHUSX opamopos. 3adayamu uccriedosaHusi A8/sItoMCcsl pacCMOMmpeHuUe
OCHOBHbIX JlUHesucmuYeckue cmpameeaul ybexO0eHus, aHanu3 pumopudveCcKUx rpuemMos, 3Ha4vyeHul
HappamueHbIx cmpykmyp. Mamepuanom 0Ona uccredogaHusi MocayXunau 8uleoposiuUKU Ha aHaulicKoMm
sA3bike. Budeopornuku 6biriu omobpaHbl MemMoOOM Cri/IOWHOU 8bI60OPKU 3a akmyaribHbIl nepuod ¢ oKmsbps
2024 no mapm 2025 2o00a Ha oguyuanbsHom catime TED (www.ted.com).

Mo umoeam npoaHanu3upo8aHHbIX 8UOEOPOIIUKO8 BbISI8IEHO, YMO Ol yCreuwHOo20 8biCMmynieHus
UCrosb3yrmCcsi AMOUUOHAalIbHO HAacbIUWEeHHas JlieKcuka, Memacghbopbl, pumopuyeckue eornpockl, aHagopa,
napannenusm u epadauus. [lpakmuyeckass 3Ha4YuMocmb OaHHO20 UcCcriedoB8aHUsi OCHOBbIBAEMCS Ha
pUMEeHeHUU pe3ynbmamos aHaju3a 6 u3ydeHuu, rnpernodasaHuu s3bika Ofi1 pas3eumusi HaeblKo8
apaymeHmauuu u ybexdeHusi, a makxe dpyaux cehepax dessmernibHOCMU, C8si3aHHbIX C KOMMYHUKayued.

Knro4deesnie cnosa: ybexdeHue; NU4HOCMHOE pa3gumue; rnybruyHbie 8bICMynIeHUs; pumopu4yeckue
U crmunucmuyeckue rnpueMsi.

Introduction. TED (Technology, Entertainment, Design) is a popular lecture format covering topics such
as technology, entertainment, design, global issues, business, and personal development. A TED talk is a
short, oral presentation lasting no more than 18 minutes, delivered by an expert on a relevant topic in a way
that is accessible to a broad audience and based on their personal scientific research. The primary goal of
TED conferences is to disseminate unigue ideas through speeches by outstanding individuals who inspire and
encourage viewers to think differently. Consequently, TED talks fall into the category of persuasive
communication, as their objective is to convince the audience and shape a specific perspective on a scientific
issue or achievement [1, 18 p.]. Speakers employ a range of linguistic devices that are generally not
characteristic of academic lectures, as they are shaped by the pragmatic specificity of public speaking. The
verbal component of public speeches serves as the foundation of their pragmatic impact; therefore, this study
focuses on speech strategies and rhetorical techniques.

The aim of this research is to analyze the linguistic features of persuasive speech techniques observed
in the narrative structure of oral presentations on personal growth. The research objectives are following
identify key linguistic strategies of persuasion; analyze the use of rhetorical devices; examine the role of
narrative structures in enhancing persuasiveness.

E.G. Grishechko defines speech influence as an impact on both individual and collective consciousness
and behavior, achieved through various linguistic means [2, 57 p.]. This definition implies that during verbal
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communication, an influence is exerted on the listener. According to G.G. Khazagerov, this influence affects
both the logic and emotions of the interlocutor. In this regard, he identifies three types of influence: command,
manipulation, and persuasion [3, 45 p.]. The effectiveness of public speeches largely depends on their
structure and the thoughtful organization of all components. These speeches are not spontaneous but are
carefully planned by the speaker, who selects communicative strategies and tactics aligned with the intended
goals. Persuasion and influencing the audience remain fundamental objectives of communication, regardless
of the discourse type [4, 62 p.].

The analysis was conducted using the classification proposed by S.Y. Poluykova, which focuses
exclusively on strategies with persuasive influence and the tactics employed in educational discourse. The
author identifies three types of persuasive strategies, each encompassing a specific set of tactics: Rational-
argumentative strategy — characterized by tactics such as causal reasoning, the use of statistical data,
references to authoritative opinions or research findings, arguments based on economic disadvantage, and
others. Emotional-argumentative strategy — includes tactics such as warnings, metaphorization, the creation
of a positive vision of the future, and other rhetorical techniques. Mixed argumentative strategy — involves
tactics such as anticipatory counter-argumentation, the minimization of opposing arguments, and other
persuasive methods [5, 64 p.].

Public speaking as mentioned earlier is a pre-prepared speech that contains a narrative. The term
narrative originates from the Latin word narratio, which translates to story or narration. In its broadest sense,
a narrative is a story, while in certain contexts, it is interpreted as a plot. Every culture possesses humerous
narratives, making them a universal phenomenon. They serve as a means of accumulating and transmitting
experiences and systems of meaning through various forms of storytelling, including myths, legends, fairy
tales, dramas and tragedies, epics, historical accounts, short stories, anecdotes, novels, and even commercial
advertising [6, 87 p.].

Within the communication approach, narrativity is primarily characterized by the act of storytelling, which
unfolds in the interaction between the narrator, the addressee, and the reader. The social and role-based
positions of the communicants shape the nature of their interaction, whether it is imperative or cooperative. A
narrative influence strategy can serve various underlying communicative purposes. The linguocultural
approach, on the other hand, explores the evolution of different types of knowledge, emphasizing their
narrative essence. From this perspective, narrative functions as a linguistic sign that preserves, reproduces,
and conveys a society’s cultural values. This approach enables the identification of national imagery, collective
mentalities, and ethnocultural behavioral patterns embedded in the cultural heritage of different eras by
analyzing a diverse range of narrative texts. The ongoing scholarly interest in rhetorical aspects of speech,
along with the use of narrative texts across cultural contexts and academic disciplines, underscores their
significance as tools for social interaction and influence. Consequently, narrative emerges as a crucial subject
of linguistic analysis, particularly in relation to the meanings it constructs, as well as the speech strategies and
tactics it employs [7, 87 p.].

In the era of digital globalization, individuals increasingly seek positive media content. Audio formats, in
particular, can take various forms, spanning both popular science and entertainment genres. Additionally, they
hold significant educational potential, appealing to audiences of all ages, from young listeners to older
generations [8, 457 p.]. Each person strives to be successful and develops the necessary skills. Life success
as a state is rather associated with emotional experiences accompanying the process and result of achieving
goals: satisfaction, passion, interest, joy, delight, happiness and well-being [9, 496 p.]. Therefore, the TED
platform is a resource for the personal growth of an interested listener.

Material and methods. The research material consists of five video speeches in English on the topic
of personal growth, with durations ranging from 12 to 18 minutes. The videos were selected based on recency
and were published between October 2024 and March 2025 on the official TED website (www.ted.com). The
topics addressed remain highly relevant in today's context: The science behind dramatically better
conversations; How Al models steal creative work - and what to do about it; Why social health is key to
happiness and longevity; Love, trust and marketing in the age of Al; Embracing the present in a rapidly
changing world. C. Rogers and A. Maslow define personal growth as an individual's ability to be goal-oriented,
maintain internal integrity, accept both oneself and others, approach life’'s challenges with creativity and
constructiveness, and successfully realize and develop their personal potential [10, 38-46 p.]. The speakers
employ specific linguistic patterns throughout their speeches to capture attention, engage, and inspire a
diverse audience from various social backgrounds. The study utilizes methods of lexico-semantic analysis and
pragmatic analysis. All videos were transcribed into text for further examination.

Results. Linguistic analysis includes analysis at the lexical, syntactic and morphological levels. Through
pragmatic analysis, communicative strategies, implicit meanings, speech acts, stylistic and rhetorical
techniques are identified. In all the selected videos, typical lexical and stylistic features were identified, such
as emotionally rich vocabulary, simple and metaphorical expressions. Narrative structure influences audience
engagement and has elements such as beginning, climax, conclusion. Each speaker uses different ways of
addressing the audience and tries to create an effect of trust through speech impact.
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Lexical analysis of the text on the topic of effective conversations shows the use of various linguistic
means to ensure accessibility and expressiveness of speech. Colloquial and accessible vocabulary is used,
which contributes to easy comprehension of the material: I'm going to ask you, Let me just say, So why?
Scientific terms adapted for a general audience are found throughout the text, making it both informative and
easy to understand: matching principle, deep question, super communicators. The use of emotionally colored
vocabulary such as intimidating, terrifying, connected, vulnerable allows to strengthen the impact on the
audience. The syntactic structure of the text reflects the peculiarities of oral speech aimed at active involvement
of the audience. Simple and compound sentences prevail, ensuring the dynamics of speech: Now, just out of
curiosity, how many of you are really excited about this experiment? There are often rhetorical questions that
create a dialog effect and attract the attention of listeners: Why is this so powerful? Why does it help us connect
so well? Repetition of structures parallelism is used, which makes speech more rhythmic and memorable: Do
you want to be helped? Do you want to be hugged? Do you want to be heard? At the morphological level, the
analysis shows a number of characteristic features. The modal verbs should, would, can are actively used in
the speech, which emphasize possibility, recommendations and hypothetical scenarios. A large number of
personal pronouns |, you, we contributes to the establishment of personal contact with the audience and makes
the speech more engaging. Pragmatic analysis reveals communicative strategies, implicit meanings, and
rhetorical devices. Communication strategies include such techniques as engaging the audience: the speaker
uses personal appeals I'm going to ask you to participate and thought-provoking questions. Appeal to emotions
is made through the use of personal stories, e.g. a story about a wife evokes empathy in listeners. Reference
to the researches studies show us gives credibility to the arguments, which is the justification of scientific
validation. The speech contains hidden messages that reinforce its impact. The idea that people do not know
how to communicate is not expressed directly, but is demonstrated through the analysis of typical mistakes.
Provocative questions, such as discussing the topic of crying, act as tools to establish a connection between
the interlocutors. Directive speech act prevails, i.e. inducement to action is carried out by such a sentence |
hope you go out, | hope you find a stranger.

The narrator uses a wide range of stylistic and rhetorical devices. Rhetorical questions help to attract
the audience’s attention: Why is this so powerful? Anaphora creates an effect of consistency and
persuasiveness: Instead of asking someone.... | felt more caring... | felt like they listened... | felt like they were
really caring about me. Parallelism makes speech more rhythmic: Do you want to be helped? Do you want to
be hugged? Do you want to be heard? Metaphors are used to enhance expressiveness: Golden age of
understanding communication symbolizes the flowering of knowledge of communication. Super
communicators make the concept more appealing. Climax amplifies the emotional impact: One of the best
conversations they've had in the last week, the last month, the last year. Storytelling is used to illustrate a
theory, making the speech more convincing, e.g. stories about the wife and the doctor Ehdaie. Thus, the
analyzed speech combines accessibility, emotional expressiveness and scientific argumentation, which makes
it an effective communication tool.

Artificial Intelligence and various aspects of its use is a hot topic in the current times. On the path of self-
development, people should learn how to properly interact with Al. The speaker of the second video, titled
“How Al models steal creative work — and what to do about it” talks about the ethical implications associated
with data learning methodologies used by Al companies. Emphasizing the innovative aspects of generative
Al, the narrator argues that many companies exploit creators by using their copyrighted works without
permission or compensation. The narrator calls for a reset in which Al companies must license their training
data to ensure a fair ecosystem that benefits both companies and original content creators.

The text contains a significant number of emaotionally colored words and expressions emphasizing the
author's negative attitude to the problem. For example, vocabulary with negative connotation: stealing, unfair
and unsustainable, mass exploitation, catastrophic. Words fairly trained, mutually beneficial relationship are
used for positive contrast.

The author actively uses technical terms related to artificial intelligence training data, large language
models, common crawl, fair use, synthetic data, GPU and legal sphere copyright, licensing, rights holders.
This strengthens the argument but makes it more difficult for the untrained reader to understand. Rhetorical
devices are as follows. Contrast in the sentence: Al companies spend vast sums on the first two... but they
expect to take the third resource for free. Hyperboles: forcing the world's publishers to batten down the hatches
and destroy the commons. Anaphora: We have an Al voice model... We have an Al music model... We have
a large language model.... Rhetorical questions and appeals: But it doesn’t have to be this way. Call for an
alternative solution So where does this leave us? encourages the reader to think.

Morphological level. Frequent use of verbs in the passive voice: Many Al companies train on creative
work they haven't paid for., The unlicensed use of creative works for training generative Al is a major unjust
threat. The impersonality of Al companies’ actions and their irresponsibility are emphasized. Modal verbs to
express necessity and opportunity: We must not permit this — categorical position. Al companies should
compensate data providers — recommendation.

The pragmatic level is visible in the main goal of the text — to convince the audience that unlicensed Al
training on other people’s content is ethically and legally unacceptable. The author aims to expose the hidden
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aspects of the Al industry, to justify the unfairness of the current practice. to offer an alternative, to engage the
audience in active action. The author uses real-life stories, such as Kelly McKernan'’s story to create empathy.
The author doesn't just push emotionally, but also cites statistics, references to studies and precedents. This
increases the credibility of the audience. The text competently combines emotional impact, logical
argumentation and manipulative techniques. It is structured in such a way as to convince the audience not
only that the problem exists, but also in the need for immediate action.

The next video is called Why Social Health Is Key to Happiness and Longevity. In this insightful talk, the
speaker discusses the often-overlooked concept of social health, emphasizing its critical importance for overall
well-being. Using the story of Maya — a woman balancing various life changes including marriage, relocation,
a new job, and her father's dementia - the speaker illustrates the struggles of maintaining mental and physical
health without a supportive social network. This proactive approach to social health is positioned as imperative
for personal wellness and societal well-being. The speaker calls for a cultural shift toward valuing social health,
envisioning a future where the benefits of robust relationships are as widely recognized as those of mental and
physical health.

Analysis of the lexical level. The text is saturated with positively colored words emphasizing the
importance of social connection, for example: thrive, belonging, meaningful connection, vibrant gathering
places. They form a positive emotional background, drawing attention to the importance of social interactions.
At the same time, the author uses negative vocabulary to contrast with the main idea: loneliness, public health
crisis, stress, weakened immune system. These terms emphasize the consequences of the lack of social
connection, strengthening the argument. The author makes extensive use of abstract nouns such as social
health, belonging, community. Their use helps to summarize the idea and engage the reader in the discussion.
The text contains expressive metaphors that make the concepts more visible: Building social muscles in
connection class — comparing social skills to physical training, emphasizing the need for constant practice.
Deeply woven into the fabric of our culture — metaphor, demonstrating the deep integration of social bonding
into social structures. The rhetorical question creates an interactive effect, encouraging the reader to reflect
and emotionally engage in the discussion: What if | told you that not having it undermines our other efforts to
be healthy and can even shorten your lifespan? The repetitive parallel structure enhances the persuasiveness
and rhythm of the text, emphasizing the importance of a long-term vision of social change: Over the next
decade, | envision... Over the next decade, | see... Over the next decade, | believe... The author directly
addresses the listener by means of imperative constructions, stimulating him/her to take concrete actions to
improve social life: Try the 5-3-1 guideline, Make relationships your priority. Use of modal verbs: We need to
shape a society... — expression of need, We can be proactive... — demonstration of the possibility of change,
Social health will become as ingrained...— confidence in the future. Frequent use of pronouns "we" and "you":
We need to shape a society... — creates a sense of collective responsibility. You and | take individually... —
personalizes the appeal, making it more persuasive.

Pragmatic analysis reveals the author’s intent, which is the main purpose of the text — to inform the
audience about the concept of the "social health" and its impact on the quality of life; to convince of the
importance of maintaining social ties; to motivate readers to take active action by suggesting concrete steps
to improve social life. The speaker’s target audience is people interested in self-improvement representatives
of self-help and wellness-community, professionals in the field of health, education, urbanism, and those who
experience loneliness and are looking for solutions to improve social life.

One of the rhetorical devices is the use of a personal example. Maya'’s story, which ends up being the
author's, creates an effect of trust and strengthens the emotional connection with the reader. Emotional
resonance is achieved through the use of statistics and concrete examples evokes empathy and attracts
attention: One in five people you encounter may feel like they have no one. Predicting the future creates a
sense of inevitable change, making the argument more persuasive: Over the next decade, | believe that social
health will become...

The text combines a scientific approach with a personal story, and uses vivid metaphors, rhetorical
guestions, and repetition to engage the reader. The main strategy is to make the problem personal and show
ways to solve it.

Personal growth in a broad sense is not only the development of the individual but also includes the
improvement of different spheres of human life. For example, business and marketing, which need constant
development. Here also the topic of artificial intelligence plays a key role. In the video about Love, trust and
marketing in the age of Al, the speaker addresses a critical perspective on the role of Atrtificial Intelligence (Al)
in transforming the relationship between brands and consumers. Ultimately, the video presents a call to action
for marketers to embrace Al not merely as a tool but as a partner that can enrich human experiences and
foster meaningful relationships.

The text is characterized by the use of specialized vocabulary related to marketing, business and
technology. It includes terms such as “Al”, “conversational interfaces”, “marketing funnel”, “brand-to-consumer
dynamics”, “playbooks”, “transparency”, “user autonomy”, “ethical Al". Such choice of words emphasizes the
relevance of the topic and contributes to the reader's perception of the author's high level of competence. The
text contains lexemes with high expressive coloring: obsessed, profound shift, trusted advisors, genuine
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emotional responses, serious business, incredibly powerful asset. The use of such expressions increases the
impact on the audience, creating a sense of importance of the issues discussed. The author actively uses
terms from psychology, such as “triarchy of love” n “emotional entanglement”, which gives the text additional
scientific credibility and expands its interdisciplinary context. The active use of pronouns “we”, “us”, “you” is
also observed, that create an engaging effect and simulate a dialog with the reader.

Questions are introduced to engage the audience in the text, e.g.. Who should be overseeing this
incredibly powerful asset? This technique helps to retain attention and provokes reflection. Rhetorical
constructions encourage the reader to reflect and argue the author's position, e.g. Well-being, honesty,
autonomy. Isn’t this what we should expect from any relationship?

Pragmatic analysis reveals the communicative goals of the text: to inform about the impact of Al on
marketing and society; to change the audience's mind by offering a new perspective; to motivate the business
community to take a responsible approach in Al development. The implicit meanings are in the following
sentences. Traditional marketing has lost its effectiveness; brands need to refocus on emotional connections.
People can make genuine emotional connections with Al. Businesses should not just implement Al, but do it
ethically.

The impact on the audience is realized in the following way. The listener is involved in the discussion
through dialogic techniques and references to “we”. The use of personal stories, such as the example of
George and Maite, makes the text lively and convincing. The argumentation is based on familiar concepts of
love and relationships, which makes it easier to grasp a complex topic.

Stylistic and rhetorical devices such as metaphors, analogies, personal stories, rhetorical questions,
gradation, repetition, and irony were used. Metaphor We've been missing the forest through the trees when it
comes to Al — emphasizes the limitations of the traditional approach. Al is not just another tool in our toolkit. It
is a partner — demonstrates the transformational role of Al. Analogies Like getting eight hours of sleep at night,
the exact amount that's right for you personally might be higher or lower — makes a complex idea more
accessible. Examples of storytelling about George u Maite, the marketing funnel and New York Times increase
the emotional engagement of the audience. Rhetorical questions Who should be overseeing this incredibly
powerful asset? — makes the reader think. Gradation Well-being, honesty, autonomy — are emotionally
impactful. Repetitions We need to prioritize user well-being. We need to commit to honesty. We need to protect
user autonomy — make the argument more persuasive. Humor Well, maybe somewhere with good Wi-Fi just
in case. The text combines scientific argumentation, emotional stories and rhetorical devices to convince the
audience of the importance of an ethical approach to Al. The author's style is a combination of business,
academic and conversational, making it both persuasive and accessible.

The last video - Embracing the present in a rapidly changing world discusses the concept of change and
its significance in personal and professional development. The speaker emphasizes the power of incremental
change, illustrated by the success of British cycling, which transformed from underperformance to winning
medals through small adjustments. The importance of recognizing the need for change, understanding its
nuances, and preparing for it is highlighted, along with anecdotes that illustrate successful adaptation and
growth.

The lexicon of the analyzed text is a combination of bookish and colloquial expressions. Along with
professional terminology, metaphorical and emotionally colored words are used, which contributes to
strengthening the rhetorical effect and audience involvement.

Both formal terms and colloquialisms are found in the text: “compounding”, “power of 1%”", “frog in the
hot water”. Such a combination makes the text both accessible and persuasive. Business and management-
related terms are used, such as “performance director”, “business strategy”, “brand positioning”. They give the
text expertness and authority. Emotional coloring: words with strong expressive connotation are present in the
text. For example, blown, sweeping the medals, alarming. This technique enhances the emotional impact on
listeners and promotes involvement in the topic under discussion.

Syntactic constructions of the text are aimed at active interaction with the listener and strengthening the
argumentation. Frequent repetition of key phrases helps to reinforce the main idea with the audience: change
happens, power of 1%, everyone knows. Rhetorical questions are used as a means of attracting attention and
stimulating reflection: what about the reverse of it? Elements of dialogicality are present when addressing the
audience, which creates the effect of direct communication: anyone?

The main purpose of the text is to motivate the audience to adapt to change through argumentative and
emotionally rich presentation of the material. The author informs about the concept of gradual change and its
impact on long-term results. Through examples and repetition, the author seeks to convince the audience of
the need to adapt to change. Direct addresses to the audience, questions and rhetorical constructions are
used, which makes the text interactive. The use of personal stories and examples from the author's life make
the text more persuasive. Frequent repetition of the concept of 1% change helps the audience internalize the
main idea.

Metaphors and comparisons Life means movement unless we move unless we change there is nothing
called as life. (life = movement) Change is like an earthquake (change = earthquake, suddenness) Escape
velocity (the changes are compared to the motion in space). Rhetorical questions What am | to talk about
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change does do people not know about change? What if the change is at this rapid pace? Historical and literary
references Rome wasn't built in a day, a reference to Robert Frost and The Road Not Taken. Real life examples
story about British Cycling, personal experience with launching an OTT-platform. Humor and wordplay Change
can't be given to you every time you must bring the change yourself wordplay with “change” as "changes" and
“change” as “change” in transport.

The analysis of the five videos made it possible to identify common features and differences at the
lexical, syntactic and pragmatic levels, as well as stylistic and rhetorical techniques characteristic of all the
texts presented. The common features of all narratives at the lexical level are as follows. All videos use
emotionally rich vocabulary to enhance the impact on the audience. There is a combination of accessible
colloquial vocabulary and specialized terms, which makes the material both understandable and informative
at the same time. The syntactic level uses both positively and negatively colored words, creating contrast to
strengthen the argument. The use of rhetorical questions to engage the audience and create dialog. Frequent
use of repetition and parallel constructions to strengthen argumentation and memorability. Use of simple and
compound sentences for speech dynamics. In the pragmatic level, frequent elements. In all texts there is a
strategy of engaging the audience through personalized addresses and questions. Justification is used through
scientific facts, studies and examples, which gives weight to the argumentation. The strategy of appealing is
an appeal to emotion through personal stories and emotionally charged words. Directive speech acts such as
| hope you go out, Make relationships your priority encourage the audience to take action. Stylistic and
rhetorical devices that occurred in all five speeches: rhetorical questions, anaphora, parallelism, metaphors,
gradation.

All five videos tend to use emotionally rich, colloquial and scientific vocabulary, with a predominance of
rhetorical devices aimed at engaging the audience. Despite their different subject matter, the texts share a
common desire to motivate, persuade, and influence the audience through questions, parallel constructions,
personal stories, and metaphors.

Discussion. The difference between popular public lectures and academic lectures attracts the
attention of modern researchers of rhetoric, linguists and translation scholars. The relevance of the study of
popular public lectures is due, on the one hand, to the increased role of popular lectures in the life of modern
society, and on the other hand, to the insufficient study of the linguistic uniqueness of popular public lectures,
which ensures the effectiveness of their impact on listeners. There are a small number of articles on the topic
of communication strategies and stylistic techniques of video lectures on the TED platform, but no similar
articles were found in the personal growth category. There are similar narrative models since the TED rules
require speakers to adhere to clear criteria and regulations for the information provided. These two articles
confirm the manipulative nature of these popular science videos [11, 12].

Moreover, the analyzed speeches exhibit similar rhetorical devices and pragmatic functions. However,
the extent to which each speaker employs specific stylistic devices varies, and there is no fixed set of rhetorical
tools uniformly applied across all videos. The relationship between linguistic features and manipulative
strategies lies in the fact that language tools play a key role in implementing various tactics of audience
influence. Thus, linguistic features not only complement but also determine the choice of manipulative
strategies, making speech more persuasive and effective in achieving communicative goals. However, there
is a need for a comprehensive study of the topic of personal growth at the intersection of psychology and
linguistics. Future research prospects include conducting both qualitative and quantitative analyses, as well as
surveys of individuals who have watched and listened to TED Talks. This approach would allow for an
assessment of the extent to which manipulative strategies, tactics, and stylistic devices influence the audience.
Additionally, it would help determine whether the lecture content was perceived as beneficial for the listener's
personal growth.

Conclusion. The goal of this study was to analyze the linguistic features of persuasive speech
techniques in the narrative structure of oral presentations on personal growth. The analysis allowed us to
identify key linguistic strategies of persuasion, study the use of rhetorical devices, and determine the role of
narrative structures in increasing the persuasiveness of speech.

The results of the study confirm that successful speakers use a combination of emotionally charged
vocabulary, metaphors, simple and expressive syntactic structures, as well as a variety of rhetorical devices,
such as rhetorical questions, anaphora, parallelism, and gradation. Narrative structures play an important role
in engaging the audience, allowing them to establish trusting relationships with listeners. Each analyzed text
demonstrates the use of various strategies for influencing the audience, including personal appeals, the use
of personal stories, references to scientific research and statistics.

The study found that the most effective language features in speech manipulation are the use of
emotionally charged vocabulary and metaphors to create vivid images, the use of rhetorical questions that
encourage the audience to think, anaphora and parallel constructions that contribute to the memorability of
statements, the alternation of short and long sentences to maintain the dynamics of speech, as well as the
frequent use of the pronouns “we” and “you” to engage the audience.

In addition, narrative structures help to enhance the impact on the audience by creating an emotional
connection through personal stories and examples from life, the use of dramatic elements (conflict,
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development, resolution) to hold the audience's attention, the construction of speech in the “problem-solution”
format, which makes the argument more persuasive, as well as the use of recurring motifs and leitmotifs to
reinforce key ideas.

The results of this study may find practical application in rhetoric and public speaking, helping speakers
to construct more persuasive speeches, in English language teaching, where the use of rhetorical devices and
narrative structures contributes to the development of argumentation and persuasive writing skills, and in
business and marketing, where the application of the studied strategies contributes to the creation of more
persuasive presentations, advertising campaigns, and negotiation strategies.

In the future, further research may be aimed at expanding the sample of analyzed speeches to identify
additional patterns, comparing TED Talks with other types of public speeches, such as political speeches,
business presentations, and academic lectures, and studying the influence of cultural differences on the
perception of persuasive speech in various linguistic and social contexts.

Thus, the study confirmed that narrative structures and rhetorical devices are important tools for
enhancing the persuasiveness of oral presentations. Further research may be aimed at studying the influence
of cultural differences on the perception of persuasive speech, as well as analyzing the effectiveness of various
strategies depending on the target audience.
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TPAOULMOHHBIE NPEACTABJIEHUA TIOPKOB O BbICLLUUX
AYXOBHO-HPABCTBEHHbIX KAYHECTBAX YEJIOBEKA U AKTYAJIU3ALIUA B XXI BEKE
(HA MPUMEPE BALULKWUPCKUX OUOAKTUYECKUX KYBAUPOB)

CynmaHeapeesa P.A. — dokmop busnonoz2u4eckux Hayk, pykoeodumens HayuyHo-uccrnedoeamerib-
ckoeo Lenmpa bawkupckozo ¢honbknopa, BITIY um. M. Akmynnel, e. Yeha, Poccutickass @edepayusi.

B ycnosusix ycunusarouwuxcsi 2rnobanu3ayuoHHbIX MPOYecco8 U nocmeneHHoU ympamsbl HayUOHasb-
HbiX mpaduyuli 8cé€ 6onbwe 8HUMaHUs yOernisiemcss 8038pallieHUr0 K UCMOKaM — rpoB8EPEHHbIM 8PEMEHEM
gopmam eocrnumaHusi, CoOXpaHUBLWUMCS 8 HapoOHOU namsamu. B amom koHmekcme 6awkupckue Audak-
mudeckue Kybaupsi npedcmasnsom cobol yeHHelwul UCmMOoYHUK OyX08HO-HPa8CMEEHHbIX OPUEHMUPO8 U
Mo2ym paccmampugamscsi Kak delicmeeHHbIU UHCmpyMeHm amHoredagoauku. B bawkupckom gonbKiope
codepxamcs Ha3uldameribHble HacmassieHus, ompaxarujue npedcmasrieHUss O MopasbHbIX HOpMaXx,
udeanax nosedeHusi u AyxoeHoOU Kyrbmype Hapooa.

Llenb uccnedosaHusi — 8bisierieHUE 80crUmMamersibHO20 U aKCcuoio2u4ecKko2o rnomeHyuana oudakmu-
yeckux Kybaupoe u 060CHO8aHUe 803MOXXHOCMU UX MPUMEHEHUS 8 COBPEMEHHOU a3mHornedazoauke. B pamkax
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