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The article analyzes the linguistic means of expressing axiological attitudes in modern English-language
media discourse, as it is relevant in the context of globalization and the great influence of the media on the
formation of public consciousness. The main research purpose is to study, identify and compare the means of
expressing evaluative meaning in media texts used in various social and cultural contexts. The research
objectives are to analyze explicit and implicit assessment tools and determine their role in creating value
orientations. News publications from 2023-2025 from The Guardian (Great Britain) and The Astana Times
(Kazakhstan) were used as a research material. The research methodology is based on discursive, linguo-
semantic and comparative analysis, which allowed us to consider the estimated resources of the language at
various linguistic levels. The research findings demonstrate that British and Kazakh media discourse construct
distinct axiological models even when addressing the same thematic field. The British texts are focused on
criticism and warning, while the Kazakh materials are aimed at legitimizing and positively interpreting social
processes. The scientific value of the work consists in a comprehensive consideration of evaluability in media
discourse, and the practical significance is related to the application of the results in language teaching,
intercultural communication and media education.
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KA3AKCTAHObIK XXOHE AfblLUbIH TINIHAEN BAK-TAFbl AKCUONOTMUAINbIK ¥CTAHBIMOAPAbI
BINAIPYAIH IMHIBUCTUKATDIK KYPANOAPbDI: CANbICTbIPMAIbI TANOAY

Pbicaesa E.A. — ¢bunornoeusi fbinbiMAapbiHbIH Ma2ucmpi, huriosnio2usi XXoHe rpakmukasbiK JIUH28uCmu-
Ka kagbedpacbiHbiH OKbimyuwbicbl, Axmem balmypcbiHyibl ambiHOarbl KOY, Kocmanal K., KasakcmaH
Pecnybnukacei.

®edoposa M.J1. * — ¢bunonoeusi xeHe nMpakmukarblK JTUHesUCMUKa KaghedpachIHbIH ara OKbIMyulbIChl,
Axmem balumypcbiHynbl ambiHOarbl KOY, Kocmanal K., KasakcmaH Pecriybrniukaceil.

Makanada kasipei arbinwbiH miniHdeai medua OUCKypcmarbl akKcUuOoaussibiK Ke3kapacmaplbl
6indipydiH mindik Kypandapbi mandaHadbl, elimkeHi 6y xahaHdaHy xardalibiHOa XoHe byKaparbiK aKnapam

285


https://doi.org/10.52269/SEPT2631005

OUNonorua rblfibIMgAPbI OUNTONOINNMYECKUE HAYKHN

KypandapbiHbIH KOFaMOblK CaHaHbIH KallbiimacyblHa Y/KeH acepi xardalibiH0a e3ekmi 60sbin mabbiiadsbi.
XKymbicmbiH Heezizei Makcambl apmypni aneymemmik-me0eHU KoHmekcmmepde KondaHbiiamblH medua
memiHdepOeai baranay MoHIiH 6indipy KypandapbiH 3epmmey, aHblKmay XoHe canbicmbipy 607bir
mabsinadsbl. KymbicmbiH MiHOemmepi 6aranaydblH sKCnauuyummi xsHe umrinuyummi KypandapbiH manday
XKoHe onapdbiH KyHObIbIK bardaprnapbiH Kypydarb! periH aHbikmay 60sbin mabsinadsl.

3epmmey mamepuarnbl pemiHde 2023-2025 xbindapdarsbi The Guardian (¥neibpumaHus) xsHe The
Astana Times (KaszakcmaH) 6acbinibiMOapbiHaH arfbiHFaH XXaHarnblK xapusinaHbiMOaps! natlidanaHbinobl.
3epmmey adicmemeci mindiy 6aranay pecypcmapbiH apmypsii minn 0eHeelinepiHoe Kapacmbipyra MyMKiHOIK
b6epemiH duckypcusmi, JlUHe80CeMaHMUKasbIK XXoHe casbicmbipMaribl mandayra Heai30esieeH.

3epmmey HomuxeciHOe makbIpbINMbIK ©6piC CcalKec KereeH xardalida Oa 6pumaHObIK XoHe
KasakcmaHObIK MedualucKypc apmypirii akcuonoausinbik Modenb0epdi KanbinmacmabipambiHbl aHbIKMarobl.
BbpumaHdbiKk MemiHOep CbiH MeH eckepmyze barbimmarica, Ka3aKkcmaHObiK Mamepuandap aneymemmik
yOepicmepdi necumumayusinayra xeHe oH myprbida myciHOipyae bardapriaHraH.

XKymbicmbiH fbinbiMU  KyHObIbIFbI Medua OucKypcmarbl baranaydbl aH-Xakmbl KapacmbipyOdaH
mypadbi, an npakmukanblK MaHbI30bibIfbl anbiHFaH Hamuxenepdi min okbimyda, MaldeHuemaparbik
KoMMyHuUKauyusida xoHe medua binim bepyde KondaHy MyMKiHOIeiMeH balnaHbiCMel.

TyliiHdi ce3dep:. meduamemiHOepdi manday; akcuoso2usiibiK Keakapacmap; baranay mini; aKcniu-
uummi xsHe umnauyummi baranay; meduanuHaeucmuka; canbicmbipMarnbsl manday; afbliWbiH miniHoeai
bacnaces.

NIMHMIBUCTUYECKUE CPELNCTBA BbIPAXXEHUA AKCUOJIOTMYECKUX YCTAHOBOK
B KABAXCTAHCKMX U AHITIMUCKUX CMU: CPABHUTENBbHbLIA AHANU3

Pbicaesa E.A. — mazucmp cburnionocudeckux Hayk, npenodasamersb kagheOpsbl ¢hunonoguu u npakmu-
yeckol rnuHeeucmuku, KocmaHalickull peeuoHasnbHbIl yHusepcumem umeHu Axmema balmypcbiHynbl,
2. Kocmanalt, Pecnybnuka Kazaxcmar.

®edoposa M.J1.* — cmapwul npernodasamerb Kaghedpbl huriono2uu U rnpakmu4eckol JTUH28UCMUKU,
Kocmamnatickuli peauoHarbHbil yHugepcumem umeHu Axmema baltmypceiHynbl, e. KocmaHad, Pecnybnuka
Kasaxcman.

B cmamebe aHanu3upyromcs si3bIKoeble cpedcmaa 8bipaXeHUsI aKCcUOo/102UHECKUX yYCmMaHOB8OK 8 cospe-
MEHHOM aHas1053bI4HOM MeduaducKypce, Ymo sienssiemcs akmyarnbHolu npobremol 8 ycrnosusix arnobanu3sa-
uuu u 6onbwoezo enusHus CMW Ha gpopmuposaHue obuiecmeeHHO20 co3HaHus. [nasHasa uenb pabomsi
3aknryaemcs 8 uccredo8aHuUU, 8bIS8NIeHUU U CONocmasieHuU cpedcme 8blipaXeHusi OUEHOYHO20 3Ha4YeHUsI
8 MeduameKkcmax, Komophble UCMOb3YIOMCS 8 Pas/iudHbIX COUUOKY/IbMYPHbIX KoHmexkcmax. 3adavyamu
pabomsbi S6nSoMCs aHanu3 3KCnIuUUMHbIX U UMIAUUUMHbLIX cpedcme OUEeHKU U ornpederieHue ux posu 8
c030aHuU UEHHOCMHbIX OPUEHMUPOS.

B kauecmee mamepuana uccrnedosaHusi bbiiu UCMOb308aHbl HOBOCMHbIE nybnukayuu 2023-2025
eodoe u3 uzdaHuli The Guardian (BenukobpumaHusi) u The Astana Times (KazaxcmaH). Memodosnozausi
uccredogaHusi OCHo8aHa Ha OUCKYPCUBHOM, NTUH280CEMaHMUYeCKOM U COrocmasumesibHOM aHanu3e, Komo-
pbi€ 1038071UMU PACCMOMPEMb OUEHOYHbIE PECYPChI S3biKa Ha Pa3/IUuYHbIX S3bIKOBbIX YPOBHSIX.

B pesynbmame uccnedogaHusi Obifi0 8bISICHEHO, 4MO Mpu coernadeHuUU memamu4yecKkoz2o Moss
bpumaHckuli u kazaxcmaHcKul MeduaducKypc KOHCMpyupytom pasHble akcuosiogudeckue modenu. bpumat-
CKUe meKCcmbl OpUeHMUPOB8aHbI Ha KpUMUKY U npedocmepexeHue, moeada Kak KazaxcmaHcKkue mamepuarbl
HarnpaeseHbl Ha leeaumumayuro U MNo3umueHyo UHmeprpemauyuo coyuarbHbIX Mpoueccos.

HayuyHasi ueHHocmb pabomsi cocmoum 8 KOMIIEKCHOM PaccMOmpeHUU oueHoYHocmu 8 meduaduc-
Kypce, a npakmu4yeckasi 3Ha4uMOCMb 3aK/lo4eHa 8 803MOXHOCMU peanu3ayuu pesysbmamos 8 npouecce
npenodasaHuu si3blKa, MEXKYIbmypHOU KOMMYyHUKayuu u meduaobpaszosaHuu.

Knroyeenble cnoea: aHanu3 MeduameKcmos, OUEHOYHbIU S3bIK, aKCUOSI02UYeCKUEe yCmaHOB8KU, IKC/IU-
uumHasi U UMIIUUUmMHasl OueHKa, meduanuHaeucmuka, coriocmasumersibHbIll aHanus, aHaros3bl4Hasi
npecca.

Introduction. Mass media play a key role in the formation of public consciousness and the
dissemination of value orientations that are significant for a particular society. Through language the authors
of media texts do not merely transmit information but also interpret what is happening, convey certain
ideological positions and influence the audience's perception including its emotional and evaluative response.
The linguistic structure of a media text often serves as a means of expressing the author’s attitude toward the
events, phenomena, and personalities being described. In this regard, the study of axiological attitudes as
ways of representing values in media discourse gains particular significance.

In the context of globalization and intensified intercultural interaction, a comparative analysis of linguistic
mechanisms for expressing values in the media discourse across various linguacultures is particularly relevant.
The axiological orientations transmitted by mass media reflect the specific features of the cultural, sociopolitical
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and mental space of each society, which is expressed in the peculiarities of the linguistic design of media texts,
the choice of lexical units, syntactic structures and discursive strategies.

A comparative study of the Kazakhstani and English media discourse reveals how cultural, political, and
social contexts influence the linguistic expression of values. Two English-language newspapers with different
cultural backgrounds were selected for the analysis: The Astana Times (Kazakhstan) and The Guardian (Great
Britain). While they both share a focus on a global audience, each reflects the values and characteristics of its
own country in its content.

The purpose of this study is to identify and compare the linguistic means of expressing axiological
attitudes in the Kazakhstani and English media texts. The work is aimed at determining the linguistic
mechanisms by which evaluation is formed and value orientations are realized in media texts.

The following research objectives stem from the above: to examine the main approaches to studying
axiological attitudes and evaluativeness in media discourse;

to identify explicit and implicit linguistic means of expressing evaluation;

to compare the use of evaluative vocabulary and other means in *The Guardian* and *The Astana
Times* at the lexical, syntactic, stylistic, and pragmatic levels;

to identify the main similarities and differences in the axiological models of these two publications.

Translated with DeepL.com (free version)

The object of the study is media texts presented by materials of modern mass media of both countries.
The core corpus of this study comprises the news articles published between 2023 and 2025 (inclusive). Their
selection is methodologically justified by their dual significance: as a primary vehicle for agenda-setting and as
a highly representative media format.

The subject of the study is the linguistic means of expressing axiological attitudes, including lexical,
syntactic, stylistic and pragmatic elements aimed at the formation and transmission of evaluative meanings.

The methodological basis is the method of discourse analysis, linguo-semantic analysis and
comparative analysis, which are comprehensively used to identify and compare axiological strategies in media
discourses of Kazakhstan and the UK.

Thus, the presented study is aimed at identifying linguo-cultural differences in the ways of expressing
evaluation and revealing the role of linguistic means in the formation of a value picture of the world in the
English and Kazakhstani media space.

Theoretical foundations. Since the main aim of our research is to analyze how the mass media convey
values through the language, it is reasonable to clearly define the basis of this process first of all. Therefore,
this section will be devoted to a detailed overview of what axiological attitudes are and how they are revealed
in language and discourse. The role of evaluation (i.e. explicit and implicit evaluation) in media texts will also
be described in this part of our study.

Before exploring the essence of axiological attitudes, it is appropriate to briefly examine axiology as a
philosophical science that studies values, their nature, hierarchy, and role in human life. Axiology demonstrates
how the understanding of values has evolved (from antiquity to modern theories). From our perspective, it is
necessary to systematize the key views of thinkers who have made significant contributions to the development
of axiology. The origins of axiology date back to the philosophical teachings of Socrates, Plato, and Aristotle
[1, p.27]. Further views on value and anti-value were reconsidered and formalized in the form of theological
truths, dogmas and doctrines, to the development of which St. Augustine and Thomas Aquinas made a
significant contribution. During the Enlightenment, Immanuel Kant divided values into relative (material and
conditional) and absolute (moral and unconditional). Later, representatives of the Baden School of Neo-
Kantians (Heinrich Rickert, Wilhelm Windelband) proclaimed axiology to be the heart of philosophy, defining it
as a critical science that studies generally significant values as transcendental norms [2, p.15]. Jean-Jacques
Rousseau and John Locke in their philosophical works developed key social values such as law, justice, con-
tract and property rights - considering them as integral elements and consequences of the concept of a social
contract [3].

By the middle of the 20th century, axiology had emerged as an independent science, incorporating
diverse philosophical views: objectivism, subjectivism, cultural relativism, and sociologism. We are very close
to the views of the German philosopher Max Scheler, who proposed a hierarchy of values. This objectivist
argued that values are not a chaos, but a strict ladder, at the top of which are sacred and religious values, then
spiritual values (truth, beauty, goodness), below which are the vital values (health, strength), and at the very
bottom are the values of pleasure [1, p.79].

Subjectivists affirmed that a value is created by human interest (as mentioned by the American
philosopher Ralph Barton Perry, the founder of systemic English-language axiology) [2, p.4]. John Dewey also
believed that values are dynamic guidelines that change with a person's experience and living conditions. This
philosopher developed this idea, saying that our life guidelines and values are not something static. They are
dynamic and constantly transform along with our life experiences and changing reality.

According to Max Weber, who adhered to the ideas of cultural relativism, society is not characterized by
a single, universally shared value system. Instead, the values of various social groups oppose one another,
and the need to choose between them becomes a problem for the individual due to their fundamental
incompatibility [2, p.5]. Therefore, Weber's voluntarism should be understood not as an acknowledgement of
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chaos, but as a demand that individuals find clarity, demonstrate determination, and assume responsibility in
situations of inevitable conflict of values.

The representative of sociologism was Talcott Parsons, an American social philosopher and theorist
who studied the characteristics of social systems. According to his point of view values are an integrative
mechanism that:

1. Sets common goals for a society;

2. Legitimizes social norms and rules;

3. Coordinates the actions of individuals, reducing the potential for conflict;

4. |Is transmitted through socialization institutions (family, school, religion) [4, p.43].

Parsons views the values as "social glue" — the connecting link that integrates individuals into a coherent,
functioning society. By adopting shared values, individuals coordinate their actions, allowing society to function
as an entire system. This key metaphor for Parsons emphasizes his view of society as a self-regulating system,
where stability is maintained through cultural consensus [5].

To describe how exactly society maintains its integrity and stability, he developed the AGIL (Adaptation,
Goal-attainment, Integration, Latency) model, according to which any social system must perform four key
functions. Each of these functions is responsible for a specific aspect of social order, and values in this model
act as a cross-cutting regulator that permeates all levels of the social system. The first function, adaptation, is
associated with the ability of society to adapt to environmental conditions and effectively use material
resources. Goal-attainment involves formulating socially significant goals and mobilizing resources to achieve
them; values legitimize power, management decisions, and social priorities here. The third function, Integrati-
on, ensures the coordination of actions among various social groups and the maintenance of public order;
shared values act as "social glue," reducing conflict and making behavior predictable. Latency is responsible
for the reproduction of cultural norms and motivational attitudes of the individual through institutions of sociali-
zation, ensuring the continuity and stability of the social system over time. Thus, the AGIL model demonstrates
that values are not a secondary element of social life, but a system-forming factor that ensures adaptation,
purposefulness, integration, and cultural reproducibility of society. Through the implementation of these four
functions, a social system maintains its integrity, stability, and capacity for development.

We adhere to the point of view of Talcott Parsons, since his structural-functional model interprets values
as the foundation of a social system, ensuring normative coordination of actions, social integration and the
stability of social order, which allows us to consistently interpret axiological attitudes and dominants as key
mechanisms for organizing discursive and communicative interaction.

A study of the evolution of the values reveals that values and the ways of understanding them are not
universal or ahistoric. On the contrary, axiological attitudes are formed in close connection with the specific
historical, cultural, social, and ideological conditions of an era. Each philosophical doctrine of values reflects
not only the individual position of the thinker but also the dominant forms of consciousness, social demands,
and cultural priorities of its time.

Axiological attitudes are system-forming value orientations that form the foundation of an individual's or
society's worldview, determining behavioral motives, communication practices, and cultural identity. They act
as a "filter" for interpreting reality and regulate social interactions.

According to S.N. Sokolova [6, p. 144], the key aspects of axiological attitudes can be represented as
follows:

1) Formation of worldview. Axiological attitudes define an integral system of ideas about the world,
human, and his role in social and cultural reality, defining the basic coordinates for understanding reality.

2) Motivation of behavior. They act as internal guidelines that determine the choice of goals, methods,
and means for achieving them, guiding and justifying individual and collective actions.

3) Regulation of interaction. Value attitudes function as implicit norms and rules governing forms of
communication and behavior patterns in society, ensuring the predictability and stability of social connections.

4) Perception filter. Events, phenomena, and actions are interpreted through the prism of axiological
attitudes, which determines their evaluation and semantic significance for the subject.

5) The basis of culture and identity. A set of value orientations forms cultural norms, traditions and
symbolic codes which are the essence of national, group and social identity.

Thus, if axiological attitudes represent a deep, potential level of the value system, then axiological
dominants act as their discursively actualized form. This means that in a specific sociocultural context, those
that become dominant are selected from a variety of attitudes and brought to the forefront. The functions of
these actualized dominants in the structure of public discourse are becoming a key subject of research interest.
As discourse studies conducted by Yu.S. Starostina, I.V. Chekulai and O.N. Prokhorova [7, p. 186]
demonstrate, five key functions of axiological dominants can be identified in English-speaking society. In the
English-speaking sociocultural space, values primarily perform a social-regulatory function, which consists of
forming and reinforcing norms of socially acceptable behavior (for example, the value of tolerance in inter-
ethnic communication). At the same time, being the foundation for understanding reality, values are
simultaneously characterized by a significant motivational potential and act as an impelling basis for speech
and communicative activity, thereby realizing a motivational function. People interpret their own experiences
through the prism of relevant axiological attitudes, developing an individual value system that is reproduced in
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interpersonal communication. As a result, socially fixed axiological dominants are integrated into the structure
of the communicative personality, defining the value-based approach to reality and fulfilling the regulatory and
motivational functions of verbal behavior. English-language culture as a historically established social
formation possesses a specific system of axiological dominants, the cultural and integrative function of which
consists of uniting the corresponding linguistic and cultural community among other functions. Axiological
orientations form the deep foundation of personality and often operate unconsciously determining verbal
behavior. Successful communication is possible only if participants share a common axiological foundation,
which shapes the intellectual and emotional background of discourse. In English-language interpersonal
communication, values also perform a structure-forming function, ensuring the axiological coordination of the
speech actions of interlocutors. In addition to all the above mentioned functions the communicant's values
perform a pragma-axiological function, having a value-evaluative influence on communication partners, sha-
ping the content of the dialogue and facilitating potential changes in their individual linguaxiospheres. The
authors believe that during communication the participants rely on their own linguaxiospheres, as well as on
the value orientations of their partner, and generally accepted socio-cultural norms. Moreover, the afore-
mentioned five key functions of axiological dominants are realized simultaneously in the English-language
discursive-communicative space.

We understand that values exist directly in the language. They are materialized through our choice of
words, intonation and stylistic devices. The language thus becomes not simply a means of conveying informa-
tion, but a channel for the transmission of value systems. Meanwhile, a discourse is a dynamic space where
these systems are formed, fixed, or brought into a question in the process of communication. In a discourse
axiological attitudes become part of goal-oriented communication. Therefore, studying axiological attitudes in
a language and a discourse allows us to effectively explore the map of society's values, as captured in words.

Based on this premise, the media text becomes the key object for analyzing axiological attitudes and
their linguistic embodiment. It represents not simply an informational message, but a special type of discourse
in which facts are intertwined with evaluations, interpretations, and emotional accents [8, p.36]. Axiological
attitudes serve as the internal core of the media text, and the media text, in its turn, is the major channel for
transmitting these values to the audience and fixing them in the public consciousness.

Axiological attitudes play several key roles in media texts. First and foremost, they shape public opinion
[9]. Through the choice of words, quotations, and the structure of presentation, media convey not only
information but also an evaluation of events. Media also often intensify existing value orientations in society. If
publications regularly emphasize the importance of family, education, patriotism, and hard work, these values
become established in the public consciousness as the "norm". Journalists and authors of publicistic writing
are capable of changing the audience's axiological worldview by imposing new values or reinterpreting the old
ones. For example, the concept of "success" can shift from "career growth" to "work-private life harmony"
depending on media trends [10, p. 14]. Axiological attitudes in media texts don't always unite people — they
can divide the audience into "ours" and "others", "right" and "wrong," which is especially noticeable in political
or ideological discussions [9]. The educational function is especially important in media texts related to the
upbringing of children and youth. At this point the value component comes to the forefront: materials not only
inform parents or teachers, but also transmit a model of "correct” behavior and attitudes toward family,
education, and the government [11, p.22].

Within the linguaxiological approach axiological attitudes are interpreted as a system-forming
component of the communicative personality, determining the selection of speech behavior strategies, the
pragmatic focus of utterances, and the specific value-evaluative impact on the addressee. Their study allows
us to identify not only the substantive but also the functional characteristics of discourse, including mechanisms
of social regulation, motivation, and cultural integration.

Axiological attitudes in media texts are linguistically embodied through a complex system of linguistic
markers representing the value positions of the author and editorial staff, which are realized in both explicit
and implicit forms of evaluation. It seems reasonable to first consider explicit evaluation, sequentially analyzing
the corresponding linguistic markers at the lexical, morphological, syntactic, stylistic, and pragmatic levels, and
then proceed to a description of the mechanisms of implicit evaluation.

Explicit evaluation in media texts represents a form of open axiological expression, in which the value
orientations of the author and editorial staff are verbalized directly and unambiguously. Lexical means of
expressing evaluation are traditionally viewed as the basic level of representation of axiological attitudes.
Particularly at the lexical level that axiological attitudes are realized most explicitly, since evaluative semantics
is directly fixed in the meaning of linguistic units. The problematics of lexical evaluation is thoroughly explored
in the works of N.D. Arutyunova, where evaluation is considered a universal semantic category of language,
associated with the opposition of the positive and the negative, the approved and the condemned [12, p. 60].
Among the main lexical means of expressing evaluation is evaluative vocabulary, which directly marks the
author's attitude to the described events and objects (positive/negative evaluation adjectives and adverbs:
successful, courageous, significant, destructive, dangerous; extremely, exceptionally, doubtfully; as well as
nouns and verbs: rascal, mediocrity, masterpiece, hackwork, breakthrough; enrich, decorate, ruin, spoil, impro-
ve, vulgarize. ennoble, destroy, inspire). Special attention in media texts is given to emotionally expressive
vocabulary aimed at enhancing the impact on the audience (shocking, disturbing, outrageous). Anna
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Wierzbicka emphasizes that emotionally coloured words not only convey feelings but also set the normative
evaluation of events in terms of cultural scripts [13, p.388].

Thus, lexical markers of explicit evaluation act as a key component of the axiological potential of media
discourse, providing a direct expression of value attitudes and forming the direction of the interpretation of
information on the part of the addressee.

Morphological markers of explicit evaluation include comparative and superlative degrees (the worst
crisis in decades; more dangerous than), evaluative affixes (hopeless, pointless, childish), as well as modal
forms with clearly expressed subjectivity (must be unacceptable), which enhance the categorical nature of the
statement [14, p.142].

At the syntactic level, the evaluation is fixed through predicative constructions of direct qualification (“It
is unacceptable that such measures were introduced”), modal-evaluative frames (“We believe this decision is
wrong”) and emphatic structures that bring the evaluation into the focus of the message.

Stylistically explicit evaluation is expressed through hyperbole (“I've been waiting for you for ages!”),
repetition (“It was a terrible, terrible mistake. Terrible in its consequences...”) and rhetorical questions (“Is it
right to behave in such way?”), which increases the expressiveness and persuasiveness of the text.

Pragmatic means of expressing evaluation are based on strategies and tactics that have a commu-
nicative impact and attitude toward the subject of speech. As the authors note in their study [15, p. 3], these
are viewed as a complex phenomenon, incorporating extralinguistic factors, i.e. knowledge of the world,
sociocultural context, and the author's intentions. Explicit evaluation in pragmatic terms serves as a means of
open expression of the author's value position in media discourse. It implements a strategy of direct axiological
positioning in which the attitude towards events and social actors is not hidden, but formulated explicitly. Within
the framework of this strategy, techniques of legitimation and delegitimation are used, when actions or deci-
sions are presented as justified and socially significant (“The reform is necessary”) or, conversely, as
unacceptable and incorrect (“This policy is irresponsible”) [16, p.94]. Strategies of accusation and justification
are aimed at clearly distributing responsibility between participants in events and are implemented through
direct evaluative statements, for example: “The minister failed to act” or “The government was forced to make
this decision” [14, p.42]. In addition, explicit evaluation is used in the strategy of mobilizing the addressee,
when the reader is encouraged to adopt a certain position or action through categorical judgments and appeals
(“This must not continue”), which enhances the persuasive impact of the media text [17, p.62].

Implicit evaluation in media texts represents a form of hidden axiological expression, in which the
author's and editorial staff's value attitudes are not directly linguistically marked but are reconstructed by the
recipient during the interpretation of discourse. At the lexical level, implicit evaluation is realized through
epithets, similes, phraseological units, euphemisms, and metaphors. An epithet acts through hidden compare-
son, weaving an evaluation into the characterization of an object. It directly indicates a quality (beauty, horror,
magnificence) fixing the evaluation in the mind. The following epithets can be given as an example: Indian
summer, deathly silence, brilliant success. As for the similes they make the evaluation objectivized. The author
does not seem to be making a verdict himself, but rather refers to a well-known, established image which
enhances the persuasiveness: loyal as a dog; run around like a squirrel in a cage; stubborn as a donkey; cold
as ice. Phraseological units allow us to give a concise, idiomatic assessment of an entire situation or character
trait: neither fish nor fowl, to have one's head screwed on the right way, golden hands, to twiddle one's thumbs.
Euphemisms don't just replace a rude word with a polite one. They act as a tool that alters our perception of
things: they soften the sharp edges of unpleasant topics or intentionally conceal their true essence under
neutral or even positive formulations [18, p.644]. Among bright examples the following euphemisms can be
mentioned: in reduced circumstances, disabled person, overweight, to be expecting a baby and etc. Metaphor
in media discourse is one of the key means of implicit evaluation, since it ensures the transmission of value
attitudes not directly, but through a figurative reinterpretation of social reality (path of progress, economic
storm, threat to democracy). As Norman Fairclough mentioned stable metaphorical models in media texts
perform the role of a hidden evaluative mechanism, since they direct the addressee's interpretation without
explicit axiological commentary [16, p.133].

At the morphological level implicit evaluation is manifested through grammatical categories that do not
directly convey an evaluation but influence the interpretation of the message. Thus, the choice of tense-aspect
forms, particularly the perfect (has failed to address) actualizes the idea of the failure or completion of an action
with a negative outcome; nominalization (the destruction of infrastructure) allows to shift the focus from the
agent to the event or result, weakening explicit evaluation; the use of the category of uncertainty (a certain
decision) creates the effect of distancing and hidden criticism.

At the syntactic level implicit evaluation is realized through constructions that conceal the source of the
evaluative judgment and responsibility for the events. These include passive forms (Mistakes were made),
impersonal and nominative structures (There were consequences), as well as presuppositional constructions
(The minister finally admitted...) in which the evaluation is embedded in the premise of the utterance.

Complex sentences with cause-and-effect relationships play a significant role where the evaluation is
derived from the consequences described, and is not formulated directly [16, p.105].
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Stylistically, the implicit evaluation is supported by the techniques of irony and sarcasm, allusions and
intertextual references, metaphorization, as well as contrasting comparison of facts (juxtaposition), which
enhances the hidden impact while maintaining the formal neutrality of the statement.

In pragmatic terms, implicit evaluation forms the core of media discourse's manipulative and ideological
strategies, including framing, presuppositional imposition of interpretation, strategic silence, and the normali-
zation of evaluations through repetition. These strategies allow to form stable value representations without
resorting to direct evaluation, which significantly increases the effectiveness of the axiological impact of the
media text [14, p. 67].

Consequently, it can be concluded that in general implicit evaluation acts as a key mechanism for imple-
menting the interpretive function of media discourse, ensuring the formation of socially significant meanings
and value orientations through an indirect, implicit expression of evaluative attitude.

Results and discussion. The transition from the analysis of linguistic means of expression and types
of evaluation to the practice of their application in specific media (The Guardian / The Astana Times), repre-
senting different cultures, is a logical and necessary development of our research. This will allow us to see
how universal linguistic techniques serve as a tool for expressing and promoting fundamentally different
axiological attitudes in these printed publications. The choice of the topic “Education and Technology” is ideal
for such a comparison, since it is a global vector of development, which acquires unique features in each
country, reflecting its internal priorities and problems.

During our linguistic investigation we have noticed that while both English-language newspapers
address identical themes, artificial intelligence being a prime example, their discursive positions are diametri-
cally opposed. The narratives diverge into polarized evaluative frames: The Guardian article is fundamentally
critical and precautionary, defining Al as a potential disruptor of human cognition, whereas the Kazakhstani
materials are promotional and progress-oriented, presenting Al as an essential instrument of national
development and personal advancement. Thus, common topics serve not as a point of convergence, but as a
revealing ground for fundamentally different ideological and axiological commitments.

In The Guardian, explicit axiological attitudes are realised primarily through evaluative lexical units with
negative semantics. Evaluative adjectives such as harmful, dangerous, corrosive, worrying, dismal and
metaphorically intensified expressions like brain-rotting videos or toxic crisis do not merely describe
phenomena but actively frame them as threats to human cognition, moral integrity and institutional stability.
These adjectives encode judgement and emotional stance simultaneously, constructing education and Al as
spaces of degradation rather than empowerment.

Evaluative nouns further reinforce this framing. Phrases such as a crisis in education, cognitive decline,
failure of the system, and a veneer of legitimacy conceptualise problems as systemic, deep-rooted and
structurally embedded. Importantly, the noun crisis signals urgency and exceptional danger, while veneer of
legitimacy implies deliberate deception and moral hypocrisy, delegitimising institutional responses to
technological change.

Evaluative verbs in The Guardian also play a crucial role in shaping explicit axiological meaning. Verbs
such as undermine, erode, weaken, devalue, and threaten present Al not as a neutral tool but as an active
agent of harm. Even seemingly descriptive verbs (replace thinking, throw off course) are evaluatively charged,
as they imply loss of autonomy and cognitive regression. At the same time, occasional positive verbs (enable,
support, offer) appear, but they function as cautious acknowledgements rather than dominant evaluative
drivers, reinforcing the overall critical balance of the discourse.

Explicit evaluation is intensified through emotive lexis (deep concern, alarming, terrifying, heartbroken),
which personalises abstract social processes and transforms them into experiences of fear, anxiety and moral
pain. This emotional layer is further strengthened by evaluative predicative constructions (It is worrying that
students rely on Al; The argument is unconvincing), which position the author as a moral judge articulating
normative standards. Stylistically, The Guardian frequently employs rhetorical questions (How will we maintain
scepticism and intellectual independence?), expressive intensification (nothing short of a crisis), and irony, all
of which invite the reader into a shared space of doubt and critical reflection. Thus, explicit evaluation in The
Guardian performs not only a descriptive but also a mobilising function, encouraging scepticism and
resistance.

In sharp contrast, explicit evaluation in The Astana Times is overwhelmingly positive and legitimising.
Evaluative adjectives such as strategic, transformative, high-quality, unprecedented, leading, and global
construct education reform and technological innovation as unquestionably beneficial and forward-looking.
These adjectives encode not only approval but also a sense of inevitability and correctness of the chosen path.

Evaluative nouns (achievements, breakthroughs, priorities, global leaders, cutting-edge technologies)
further reinforce a success-oriented narrative. Unlike The Guardian, where nouns highlight failure and crisis,
The Astana Times consistently foregrounds results, progress and recognition. Even when challenges are
mentioned, they are framed as productive stimuli rather than threats, serving to legitimise further reform.

Evaluative verbs such as strengthen, boost, promote, facilitate, seize opportunities emphasise agency,
control and strategic intentionality. These verbs depict national actors as proactive and capable of shaping
their future rather than reacting to external pressures. Evaluative adverbs (dramatically reshaped) and emotive
lexis (thriving, ambitious, amazing opportunity) contribute to an atmosphere of enthusiasm and confidence.
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Comparative and superlative forms (largest projects, best academic practices, most important
challenges) function as markers of leadership and competitiveness, embedding Kazakhstan symbolically
within global hierarchies of success. Modal verbs (we can strengthen, can create) highlight collective potential
and unity, contrasting sharply with the caution and conditionality typical of The Guardian.

Explicit evaluation in The Astana Times therefore performs a clear legitimising function, affirming state
policies, reinforcing national pride and presenting education as a key instrument of socio-economic advan-
cement.

Implicit evaluation in The Guardian often operates through metaphorical and structural choices rather
than overt judgement. Metaphors such as outsourcing thinking, erosion of skills, surveillance economy, and
corrosive content implicitly conceptualise Al as a force of decay, control and moral danger. These metaphors
structure perception by framing technological change as a process of gradual destruction rather than progress.

In our opinion a thorough examination of the following example is rather essential. The expression "a
golden age of stupidity" is both a metaphor and a hyperbole. It's a striking example of how these rhetorical
figures combine for a maximum effect. On the one hand, the author creates a new concept, proposing to have
a look at the current state (abundant ignorance, irrationality, superficiality) as a historical era characterized not
by the flourishing of wisdom, but, in his ironic opinion, by the "flourishing" of stupidity. This is a classic
conceptual metaphor. On the other hand, intentional exaggeration is used for emotional impact and to
strengthen the author's evaluation. It's unlikely that the author literally believes that we live in a historical period
that future generations will call the "golden age of stupidity." Strategic exaggeration serves to give sarcasm
maximum sharpness, turning it into a weapon of shock value and provocation. Hyperbole makes the idea more
memorable and emphasizes the depth of the author's pessimism and condemnation. Finally, we can conclude
that this is a metaphorical hyperbole, or a hyperbolic metaphor. It uses the power of metaphor to create a new
perspective on reality and the power of hyperbole to make this evaluation as sharp and uncompromising as
possible. This expression was used in The Guardian as the headline of an article mocking or lamenting the
state of modern society. Metaphor structures the thought, while hyperbole infuses it with emotional and
evaluative energy. In this case, they create a concentrated and powerful form of critical expression.

The collection of metaphors from English-language media forms a coherent critical language for
describing the digital age, where technological progress is understood through images of decline, erosion, and
moral anxiety. These metaphors do not simply illustrate phenomena; they form a distinct axiological field — a
system of value judgments expressing profound concerns about fundamental shifts in society, the economy,
and human nature. They paint a picture of a world where the logic of efficiency and automation conflicts with
the values of autonomy, equality, and authenticity. For example, the metaphors outsourcing thinking and
erosion of skills convey the attitude that human thought and skill are the highest value, corroded by
dependence on technology. This anxiety is strengthened by images of systemic pressure and irreversible
damage. Corrosive content and automation logic depict technological systems not as neutral instruments, but
as active, almost chemically aggressive forces (corrosive) or as a blind, fatalistic ideology (logic) that
subjugates human decisions. Surveillance economy completes this picture by revealing the hidden, anti-
human foundation of such a system — total control and profit-taking from data as its primary imperative. Along
with criticizing internal decline, metaphors severely condemn social divides and moral compromises. Skills
chasm is a powerful image of social inequality, where a skills gap becomes an unbridgeable chasm,
threatening the integrity of society. The fig leaf approach shifts the critique to an ethical dimension, exposing
the hypocrisy of government and corporations that cover up unacceptable practices with paltry justifications —
a modern version of the biblical fig leaf. It is a language that not only describes digital transformations, but
evaluates them from the perspective of threats to human dignity, democracy, and social justice, fulfilling the
role of a contemporary cultural-critical mythology.

Euphemisms (recent challenges, philanthropic gifts) are used ironically, exposing attempts to mask
structural problems or reputational manipulation. Ideologically loaded terms like labour market foreground po-
wer relations and inequality, while nominalisations (dependence, displacement, erosion) abstract responsibility
and highlight outcomes over agents, intensifying the sense of systemic crisis.

Syntactically, presuppositions (the challenges posed by Al) and cause—effect constructions (this has led
to weaker skills) present negative consequences as self-evident facts, discouraging alternative interpretations.
Passive constructions (standards have been lowered) subtly assign blame without naming responsible actors,
reinforcing institutional critique.

Stylistically, irony (effortless learning) and allusion (brave new world of Al) encode scepticism and
dystopian anxiety, inviting readers to question overly optimistic narratives. Pragmatically, Al is framed as an
ethical and social risk, while plural voices and dissenting opinions are foregrounded, constructing criticism
itself as a value.

In The Astana Times, implicit evaluation performs an opposite function. Metaphors such as academic
hub, building a brand, human capital, and knowledge economy conceptualise education primarily as an
economic resource and a tool of geopolitical positioning. These metaphors implicitly legitimise instrumental
and market-oriented approaches to education while marginalising humanistic or ethical concerns. Nominalisa-
tion (modernisation, development, expansion) and passive constructions (agreements were signed, programs
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were launched) create an impression of objective, inevitable progress, backgrounding agency and potential
responsibility for outcomes.

Presuppositional structures play a crucial role in shaping consensus in The Astana Times. The need to
adapt to global change or the assumption that international rankings and foreign campuses inherently signify
success remain largely unquestioned. Notably, implicit evaluation is reinforced through strategic silence: alter-
native viewpoints, risks, and potential failures are systematically underrepresented or omitted entirely. This
silence itself functions as an evaluative strategy, sustaining optimism and legitimising policy through omission.

Thus, a comparative analysis of the British and Kazakhstani media discourses confirms that explicit and
implicit evaluations function not as isolated linguistic devices, but as interconnected levels of axiological coding
within a media text. Explicit markers ensure the direct articulation of a value position, while implicit means form
a stable interpretive framework within which the reader reconstructs the "obvious" meaning of what is
happening.

Conclusion. In conclusion, it should be noted that this study has examined the linguistic means of
expressing axiological attitudes in English-language media discourse through a comparative analysis of The
Guardian and The Astana Times, with a particular focus on explicit and implicit evaluation. The findings
demonstrate that evaluation in media discourse functions not merely as a stylistic or expressive device but as
a central mechanism of ideological and value construction.

The analysis reveals that The Guardian and The Astana Times embody two contrasting axiological
models of social development. The Guardian predominantly constructs education and artificial intelligence as
ethically charged, problematic and potentially risky domains. This evaluative orientation is realised through a
dense network of explicitly negative lexical markers, emotive and stylistic intensification, and implicitly through
metaphoric framing, presuppositions, nominalisation and irony. Together, these strategies promote critical
reflection, ethical vigilance and scepticism towards narratives of technological inevitability.

In contrast, The Astana Times consistently frames education and digital transformation as drivers of
progress, national competitiveness and global integration. Explicitly positive evaluation dominates across
lexical, grammatical and stylistic levels, while implicit strategies such as legitimation through authority,
naturalisation of reform processes, presuppositional necessity and strategic silence contribute to the
construction of a consensual and optimistic discourse. In this model, potential risks and contradictions are
backgrounded, and progress is presented as both desirable and unavoidable.

Importantly, the study shows that identical thematic domains do not generate convergence in media
representation. On the contrary, shared topics become sites of ideological divergence, where different value
systems are articulated and reinforced through distinct configurations of evaluation. Explicit and implicit
evaluative mechanisms interact to guide readers’ interpretation of social reality, shaping attitudes towards
education, technology and development in culturally and politically specific ways.

The results of this research contribute to the broader field of media linguistics and axiological studies by
demonstrating the analytical value of combining explicit and implicit evaluation within a unified interpretative
framework. The findings may be relevant for further comparative studies of media discourse, particularly in
contexts where global themes are refracted through different national, ideological and cultural lenses. Future
research could extend this approach to a wider range of media outlets, languages and socio-political settings
in order to deepen understanding of how evaluative discourse participates in the construction of social values
and collective worldviews.
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